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Item 1.01

Item 3.02   

Item 7.01

Item 9.01   

Entry into a Material Definitive Agreement

On March 4, 2015, Mr. Michael Mathews, the Chairman of the Board and Chief Executive Officer of Aspen Group, Inc., extended the due
dates of his three outstanding notes to July 31, 2016.  Prior to the amendments, the outstanding notes had expiration dates of January 31,
2016.  The securities were issued and sold in reliance upon the exemption from registration contained in Section 4(a)(2) of the Securities Act
of 1933 and Rule 506(b) promulgated thereunder.

Unregistered Sales of Equity Securities

The disclosure included under Item 1.01 above is incorporated by reference herein.

Regulation FD Disclosure

On March 10, 2015, Mr. Mathews will present at the 27th Annual Roth Conference in Dana Point, California. Mr. Mathews’ presentation
will include an overview of the Company's debtless education business model. A copy of the presentation is furnished as Exhibit 99.1 to this
report.

The information in Item 7.01 of this report, including the information in the presentation attached as Exhibit 99.1 to this report, is furnished
pursuant to Item 7.01 of Form 8-K and shall not be deemed “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934 or
otherwise subject to the liabilities of that section. Furthermore, the information in Item 7.01 of this report, including the information in the
presentation attached as Exhibit 99.1 to this report, shall not be deemed to be incorporated by reference in the filings of the registrant under the
Securities Act of 1933.

Financial Statements and Exhibits

(d) Exhibits.
 
Exhibit No.  Exhibit
99. 1  Presentation dated March 10, 2015





EXHIBIT 99.1
 

 R oth C onferenceMarch 10, 2015  w w w .aspen.edu  A S P E N  G R O U P , IN C . 

 



 S A F E  H A R B O R  S T A T E ME N T   *  C ertain statem ents in this presentation and responses to various questions include forw ard-looking statem ents including statem ents regarding our opportunities and expectations from  the nursing education sector, future liquidity, stock exchange listing, and our strategic plans and projections. T he w ords “believe,” “m ay,” “estim ate,” “continue,” “anticipate,” “intend,” “should,” “plan,” “could,” “target,” “potential,” “is likely,” “w ill,” “expect” and sim ilar expressions, as they relate to us, are intended to identify forw ard-looking statem ents. We have based these forw ard-looking statem ents largely on our current expectations and projections about future events and financial trends that w e believe m ay affect our financial condition, results of operations, business strategy and financial needs. Im portant factors that could cause actual results to differ from  those in the forw ard-looking statem ents include com petition, ineffective m edia and/or m arketing, changes in the nursing industry w hich m ake having a degree less attractive, failure to m aintain grow th in degree seeking students, and failure to generate sufficient revenue. F urther inform ation on our risk factors is contained in our filings w ith the S E C , including the 10-K  dated July 29, 2014. A ny forw ard-looking statem ent m ade by us herein speaks only as of the date on w hich it is m ade. F actors or events that could cause our actual results to differ m ay em erge from  tim e to tim e, and it is not possible for us to predict all of them . We undertake no obligation to publicly update any forw ard-looking statem ent, w hether as a result of new  inform ation, future developm ents or otherw ise, except as m ay be required by law . 

 



 T H E  O P P O R T U N IT Y   *  T he for-profit education business m odel is broken; industry is ripe for change $1.3 T rillion S tudent D ebt B ubbleT uition rates have increased by 500% +  since 1980’sT his is an enorm ous business$23 B illion for-profit educ D ebtĀ l ll



 A S P E N  U N IV E R S IT Y  H A S  B U IL T  A  N E W B U S IN E S S  MO D E L   *  A spen U niversity offers w orld class online education at half the cost of its com petitors; com m itted to cash-based, pay-as-you-go educationA nnounced the ‘debtless’ education vision; “L et’s C hange H igher E ducation F orever” A spen U niversity passes on cost savings to students in the form  of Monthly P aym ent P lans S tudents can pay $325/m onth for a Master’s degree =  $11,700 (36 m onthly paym ents)S tudents can pay $250/m onth for a B achelor’s D egree =  $15,000 (60 m onthly paym ents)A spen’s prim ary focus is on expanding its N ursing school  

 





 N U R S IN G : T O T A L  A V A IL A B L E  MA R K E T  T O  2022  *  O N L Y  55%  O F  R N s H A V E  A  B A C H E L O R  O F  S C IE N C E  IN  N U R S IN G  (B S N ) D E G R E E  O R  H IG H E R 1.75m m  R N s is the total targetable m arket size to 2022 (3.24m m  w orkforce, m inus 1.49m m  of R N s that currently have B S N  or higher degree) $9,750* x 1,750,000 =  $17 B illion O pportunity*A spen’s B S N  program  tuition 

 



 A S P E N ’S  P R O G R E S S  IN  N U R S IN G   *  A spen’s C C N E  A ccredited Master of S cience in N ursing (MS N ) program  has grow n to 1,012 students since m arketing began in 2012  We’re already ~ 40%  of the size of D eV ry’s C ham berlain S chool of N ursing MS N  program  

 



 A S P E N ’S  P R O G R E S S  IN  N U R S IN G   *  A spen announced C C N E  accreditation for B achelor of S cience in N ursing (R N  to B S N ) program  on N ovem ber 10In current quarter, new  student enrollm ents are pacing to be up 81%  y/o/y -- 2 of 5 new  students enrollm ents per day are B S N !A spen offering R N s the ability to pay their B S N  tuition at $250/m onth over 39 m onthsA t the current pace of B S N  new  student enrollm ents, A spen estim ates over 50%  or the m ajority of its degree-seeking student body w ill be enrolled in the S chool of N ursing by early-2016 

 



 H O W A S P E N  O F F E R S  L O W T U IT IO N  WH IL E  A C H IE V IN G  H IG H  MA R G IN S   *  B est-in-class custom er acquisitionManagem ent’s expertise in Internet m arketing and lead generation led to vertically-integrating m arketingD o not utilize third-party lead gen firm sA ll A spen branded adsA verage custom er acquisition costs < $750 is 1/6th the cost of com petitors (~ $4,000 - $5,000)C an continue to scale at low  custom er acquisition costsC om pletely variable teaching costs$160 per student course com pletionH igh-quality faculty – 61%  hold D octorate 

 



 U N IT  E C O N O MIC S  A MO N G  B E S T  IN  S E C T O R   *  L o� G가L L o� G가L L o





 P R O V E N  MA N A G E ME N T  T E A M  *  E xperienced team  can deliver sustainable grow th and strong results w hile m aintaining high qualityC E O : Michael Mathew sB uilt revenues from  run rate of $6 Million in 2007 to$100+  Million in 2010 as C E O  of Interclick (N A S D A Q : IC L K )In 2011, Interclick sold to Y ahoo for $270 MillionH eld officer/senior exec positions at tw o other public com panies (A C O M, C K S G )E xtensive know ledge of internet m arketing industry C A O : C heri S t. A rnauldF orm er P rovost/C A O  of G rand C anyon U niversity (N A S D A Q :L O P E )C F O : Janet G illF orm er C F O  of A thena S chools, A sst. C ontroller of N Y N E X  C orporation C O O : G erard Wendolow skiF orm er V P , Marketing of A trinsic (D igital Marketing firm ) 

 



 E Q U IT Y  S N A P S H O T   * 

 



 Q U E S T IO N S  &  A N S WE R S   A S P E N  G R O U P , IN C . 

 




